AGREEMENT FOR LODGING TAX (CIVIC IMPROVEMENT) FUNDS

THIS AGREEMENT FOR LODGING TAX (CIVIC IMPROVEMENT) FUNDS (this
“Agreement”) is entered into the date last below written between the City of Bainbridge Island, a
Washington state municipal corporation (the “City”), and Bainbridge Island Downtown Association
(the “Recipient™).

WHEREAS, the Recipient submitted a proposal for funding interactive capabilities for funding
for a multi-media destination marketing campaign as described in Attachment A (the
“Proposal™); and

WHEREAS, upon recommendation of the Lodging Tax Advisory Committee and approval by
City Council at their December 1, 2015 meeting, the City has awarded a contract for the
Proposal; and

WHEREAS, the Recipient has the expertise and experience to arrange for said services and is
willing to do so in accordance with the terms and conditions of this Agreement.

NOW, THEREFORE, in consideration of the mutual covenants, conditions, promises, and
agreements set forth herein, it is agreed by and between the City and the Recipient as follows:

1. SERVICES BY RECIPIENT

The Recipient shall arrange for the services as specified in this Agreement and as necessary (0
accomplish the scope of work described in the Proposal. The Recipient shall arrange forall services,
labor and related equipment to conduct and complete the work, except as specifically noted
otherwise in this Agreement. The Recipient shall execute this Agreement by June 30, 2016 in order
to receive funding, and all goods and services specified in this Agreement shall be provided during
calendar year 2016.

Recipient shall identify all Proposal activities in promotional and other business materials as
having been funded by the City of Bainbridge Island.

2. PAYMENT

A. The City shall pay the Recipient Fifty-One Thousand Eight Hundred Forty-Two Dollars
($51,842) for all services performed and all approved expenses incurred for the sole and specitic
purpose of accomplishing the scope of work described in the Proposal, to be billed quarterly in equal
amounts.

B. The Recipient shall submit quarterly invoices for services performed in a previous quarter in
a format acceptable to the City. Each project and each task within a project shall be the subject of a
separate invoice. The Recipient shall maintain time and expense records and provide them to the
City upon request.



C. Allinvoices shall be paid by mailing a city check within sixty (60) days of receipt of a proper
invoice.

D. If the services rendered do not meet the requirements of this Agreement, the Recipient shall
correct or modify the work to comply with this Agreement. The City may withhold payment for such
work until it meets the requirements of this Agreement.

3. REPORT ON EXECUTION OF SERVICES

The Recipient shall submit a report on services provided with the final invoice, no later than
January 20,2017. This report should be no longer than two pages long, excluding budget detail, and
should follow the outline below:

* Summarize the activities undertaken in providing the work described in Attachment A.
* Reference the project objectives specified in Attachment A. Were those objectives achieved?
Why or why not? Were there any unexpected positive outcomes or challenges?
» Reference the specific measurable results specified in Attachment A. Were they achieved?
If not, what challenges prevented the achievement of the anticipated results?
* Describe involvement of any partners specified in Attachment A, as well as any unexpected
cooperative relationships that developed through implementation of the project.
* Reference the project budget specified in the Attachment A. Provide an analysis of actual
expenses and income in relation to the projected budget.
* Provide a good faith best-estimate of actual attendance generated by the Proposal in the three
categories below:
a. Travelers staying overnight in paid accommodations away from their place of
residence or business;
b. Travelers staying overnight in unpaid accommodations (e.g., with friends and fa mily)
and traveling more than 50 miles;
c. Travelers for the day only and traveling more than 50 miles.
* Describe the methodologies used to arrive at the good faith estimate of actual attendance
numbers described above.

4. INSPECTION AND AUDIT

The Recipient shall maintain all books, records, documents and other evidence pertaining to the costs
and expenses allowable under this Agreement in accordance with generally accepted accounting
practices. All such books and records required to be maintained by this Agreement shall be subjeclt
to inspection and audit by representatives of the City and/or the Washington State Auditor at all
reasonable times, and the Recipient shall afford the proper facilities for such inspection and audit.
Representatives of the City and/or the Washington State Auditor may copy such books, accounts and
records where necessary to conduct or document an audit. The Recipient shall preserve and make
available all such books of account and records for a period of three (3) years after final payment
under this Agreement. In the event that any audit or inspection identifies any discrepancy in such
financial records, the Recipient shall provide the city with appropriate clarification and/or financial
adjustments within thirty (30) calendar days of notification of the discrepancy.
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L INDEPENDENT CONTRACTOR

A. The Recipient and the City understand and expressly agree that the Recipient is an
independent contractor in the performance of each and every part of this Agreement. The Recipient
expressly represents, warrants and agrees that his status as an independent contractor in the
performance of the work and services required under this Agreement is consistent with and meets the
six-part independent contractor test set forth in RCW 51.08.195. The Recipient, as an independent
contractor, assumes the entire responsibility for carrying out and accomplishing the services required
under this Agreement. The Recipient shall make no claim of City employment nor shall claim any
related employment benefits, social security, and/or retirement benefits.

B. The Recipient shall be solely responsible for paying all taxes, deductions, and assessments,
including but not limited to federal income tax, FICA, social security tax, assessments for
unemployment and industrial injury, and other deductions from income which may be required by
law or assessed against either party as a result of this Agreement. In the event the City is assessed a
tax or assessment as a result of this Agreement, the Recipient shall pay the same before it becomes
due.

C. The City may, during the term of this Agreement, engage other independent contractors to
perform the same or similar work that the Recipient performs hereunder.

6. DISCRIMINATION AND COMPLIANCE WITH LAWS

A. The Recipient agrees not to discriminate against any employee or applicant for employment
or any other person in the performance of this Agreement because of race, creed, color, national
origin, marital status, sex, sexual orientation, age, disability, or other circumstance prohibited by
federal, state or local law or ordinance, except for a bona fide occupational qualification.

B. The Recipient shall comply with all federal, state and local laws and ordinances applicable (o
the work to be done under this Agreement.

C. Violation of this Section 6 shall be a material breach of this Agreement and grounds for
cancellation, termination or suspension by the City, in whole or in part, and may result in ineligibility

for further work for the City.

D. The Recipient and any subcontractors shall obtain a business license and, if applicable, pay
business and occupation taxes pursuant to Title 5 of the Bainbridge Island Municipal Code.

7. TERM AND TERMINATION OF AGREEMENT

A. This Agreement shall become effective upon execution by both parties and shall continue in
full force until December 31, 2016, unless sooner terminated by either party as provided below.

B. This Agreement may be terminated by either party without cause upon thirty (30) days’
written notice to the other party. In the event of termination, all finished or unfinished documents,
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reports, or other material or work of the Recipient pursuant to this Agreement shall be submitted to
the City, and the Recipient shall be entitled to just and equitable compensation at the rate set forth in
Section 2 for any satisfactory work completed prior to the date of termination.

8. OWNERSHIP OF WORK PRODUCT

All data, materials, reports, memoranda and other documents developed under this Agreement
whether finished or not shall become the property of the City, shall be forwarded to the City in hard
copy and in digital format that is compatible with the City's computer software programs.

9. GENERAL ADMINISTRATION AND MANAGEMENT

The City Manager of the City, or designee, shall be the City's representative, and shall oversee and
approve all services to be performed, coordinate all communications, and review and approve all
invoices, under this Agreement.

10. HOLD HARMLESS AND INDEMNIFICATION

A. The Recipient agrees to protect, defend, indemnify, and hold harmless the City, its elected
officials, officers, employees and agents from any and all claims, demands, losses, liens, liabilities.
penalties, fines, lawsuits, and other proceedings and all judgments, awards, costs and expenses
(including reasonable attorneys’ fees and disbursements) caused by or occurring by reason of any
negligent act, error and/or omission of the Recipient, its officers, employees, and/or agents, arising
out of or in connection with the performance or non-performance of the services, duties. and
obligations required of the Recipient under this Agreement.

B. In the event that the Recipient and the City are both negligent, then the Recipient’s liability
for indemnification of the City shall be limited to the contributory negligence for any resulting suits,
actions, claims, liability, damages, judgments, costs and expenses (including reasonable attorneys’
fees and disbursements) that can be apportioned to the Recipient, its officers, employees and agents.

C. The foregoing indemnity is specifically and expressly intended to constitute a waiver of the
immunity of the Recipient under Washington’s Industrial Insurance Act, RCW Title 51, as respects
the other parties only, and only to the extent necessary to provide the indemnified party with a full
and complete indemnity of claims made by the employees of the Recipient. The parties acknowledge
that these provisions were specifically negotiated and agreed upon by them.

D. The City’s inspection or acceptance of any of the Recipient’s work when completed shall not
be grounds to void, nullify and/or invalidate any of these covenants of indemnification.

E. Nothing contained in this section of this Agreement shall be construed to create a liability or
a right of indemnification in any third party.

2 The provisions of this section shall survive the expiration or termination of this Agreement
with respect to any event occurring prior to such expiration or termination.
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11. INSURANCE
The Recipient shall maintain insurance as follows:

[ ] Commercial General Liability as described in Attachment B.
[X] Directors and Officers Liability as described in Attachment B.
[ ] Automobile Liability as described in Attachment B.

[ 1 None.

12. SUBLETTING OR ASSIGNING CONTRACT

This Agreement, or any interest herein or claim hereunder, shall not be assigned or transferred in
whole or in part by the Recipient to any other person or entity without the prior written consent of the
City. In the event that such prior written consent to an assignment is granted, then the assignee shall
assume all duties, obligations, and liabilities of the Recipient as stated herein.

13. EXTENT OF AGREEMENT/MODIFICATION

This Agreement, together with attachments or addenda, represents the entire and integrated
Agreement between the parties and supersedes all prior negotiations, representations, or agreements,
either written or oral. This Agreement may be amended, modified or added to only by written
instrument properly signed by both parties.

14. SEVERABILITY

A. If a court of competent jurisdiction holds any part, term or provision of this Agreement to be
illegal or invalid, in whole or in part, the validity of the remaining provisions shall not be affected.
and the parties’ rights and obligations shall be construed and enforced as if the Agreement did not
contain the particular provision held to be invalid.

B. If any provision of this Agreement is in direct conflict with any statutory provision of the
State of Washington, that provision which may conflict shall be deemed inoperative and null and
void insofar as it may conflict, and shall be deemed modified to conform to such statutory provision.

15. FAIR MEANING

The terms of this Agreement shall be given their fair meaning and shall not be construed in favor of
or against either party hereto because of authorship. This Agreement shall be deemed to have been
drafted by both of the parties.

16. NON-WAIVER

A waiver by either party hereto of a breach by the other party hereto of any covenant or condition of
this Agreement shall not impair the right of the party not in default to avail itself of any subsequent
breach thereof. Leniency, delay or failure of either party to insist upon strict performance of any
agreement, covenant or condition of this Agreement, or to exercise any right herein given in any one
or more instances, shall not be construed as a waiver or relinquishment of any such agreement.
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covenant, condition or right.
17. NOTICES

Unless stated otherwise herein, all notices and demands shall be in writing and sent or hand-
delivered to the parties at their addresses as follows:

To the City: City of Bainbridge Island
280 Madison Avenue North
Bainbridge Island, WA 98110
Attention: City Manager

To the Recipient: Bainbridge Island Downtown Association
120 Madrone Lane North, Suite 203
Bainbridge Island, WA 98110
Attention: Executive Director

or to such addresses as the parties may hereafter designate in writing. Notices and/or demands shall
be sent by registered or certified mail, postage prepaid, or hand-delivered. Such notices shall be
deemed effective when mailed or hand-delivered at the addresses specified above.

18. SURVIVAL

Any provision of this Agreement which imposes an obligation after termination or expiration of this
Agreement shall survive the term or expiration of this Agreement and shall be binding on the parties
to this Agreement.

19. GOVERNING LAW

This Agreement shall be governed by and construed in accordance with the laws of the State of
Washington.

20. VENUE

The venue for any action to enforce or interpret this Agreement shall lie in the Superior Court of
Washington for Kitsap County, Washington.

21.  COUNTERPARTS

This Agreement may be executed in one or more counterparts, each of which shall be deemed an
original, but all of which shall constitute one and the same Agreement.



IN WITNESS WHEREOF, the parties have executed this Agreement as of 2’ | A .2016.

BAINBRIDGE ISLAND DOWNTOWN CITY OF BAINBRIDGE ISLAND
ASSOCIATION

@ ~ By
Douglas Schulze, City Manager
Nanw
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Bainbridge kland Downtown Association 2016 LTAC Proposal
REVISED FINAL NOVEMBER 12, 2015
ATTACHMENT A

LODGING/TOURISM FUND APPLICATI ON

CITY OF BAINBRIDGE ISLAND
2016 LODGING/TOURISM FUND PROPOSAL COVER SHEET

Project Name: Bainbridge lsland Downtown Association Multi-Media Destination Marketing
Campaign

Name of QppliCant_‘Organizafion: _
x L} : a . N

Bainbridge kland DgwntownAssociatic'(Bl DA)

. L3

* %

Applicant Organization IRS Chapter 501 (c) (3) or 501 (c) (6) status and Tax ID Number:

BIDA 82501 (c)(3). Tax D#91-1390519

Date of Incorporation as a Washington State Corporation and UBI Number:

Incorporated 1992. UBI#601 389 111

Primary Contact:
Jerri Lane, Executive Director - Bainbridge Isiand Downtown Association

Mailing Address:
120Madrone Lane N, Suite 203 Bainbridge kland, WA 98110

Email(s): jerri@bainbridgedowntown.org

Day phone: 206.842.2982
Cell phone: 206.331.1984

Please indicate the type of project described n your proposail:
Requested $54,170. Awarded $51,842

-/ | Project Type

Tourism marketing

* Marketing and operations of special events and festivals designed
to attract tourists

N/A | Supporting the operations of a tourism-related facility owned or
operated by a nonprofit organization® -

N/A | Supporting the operations and/or capital expenditures of a
tourism-related facility owned or operated by a municipality or a
public facilities district* o




Bainbridge kland Downtown Association 2016 LTAC Proposal
REVISED FINAL NOVEMBER 12. 2015

LODGING/TOURISM FUND APPLICATI ON

Applicant Information

The mission of the Bainbridge kland Downtown Association (hereinafter referred to as BIDA) is to buid
and sustain community through a vibrant downtown. By partnering with the Bl Chamber of Commerce
(BICC), The Bl Lodging Assaciation (BILA) and engaging with cur local community to promote the
downtown Bainbridge neighborhood and business district, BIDA promotes downtown as the heart of our
island as a unique place to live, wark, visit, stay, dine, shop and play...

Incorporated in 892, since 1998, BIDA has been recognized as one of only 13 Washington Main Street
Programs accredited as a Historic Main Street by the National Trust for Historic Preservation and the
Washington State Department of Community, Trade and Economic Development, and Department of
Archaeology. BIDA works throughout the year to create and support a downtown that offers visitors
unique experiences including:

Walkabout Guide - BIDA produces 100,000 ofthe popular annual Walkabout guide which is
distributed by Certified Folder Disptay to morethan 270 Seattle/regional locations including hotels,
conference facilities, ferries, visitorinformation locations and tourism specialists throughoutthe
Puget Sound. Virtual exposure for the Warkabout Guide is provided via the digital displays onthe
Washington State Ferries (WSF) Bainbridge Island -Seattle route.

BIDA produces a year-round calendar of high-quality promotions and events that encourage local
and out of town visitor traffic. A partial list of events include the July 3 Street Dance; Monthly Art
Walk; Girls Night Out; Trick or Treat Downtown and a full complement of holiday special events.
Summer floral hanging baskets and holiday decorations are also provided by BIDA. BIDA manages
the over the street Banner program and the Light Pole Banners.

BIDA has a rich history of providing services and activities essential to successfully attracting and
engaging bcal, regional,national and international tourism. For more than a decade, BIDA has
worked closely with the Seattle Concierge Associations (accounting for approximately ©% of direct
visitor referrals), Visit Seattle, Cruise Ships and Kitsap Peninsula Visitors and Convention Bureau to
communicate current information on the variety of new and existing retail businesses, restaurants,
waterfront recreational activities, festivals, events and lodging that make Bainbridge Island a
popuilar visitor destination. Year to date, we are tracking a 6% increase in visitor traffic. Visitors
come from every state in the Union, every Province in Canada and over 40 countries.

Thanks in partio BIDA's focused destination marketing efforts, Bainbridge Island and our Historic
Downtown are now being regarded as a not-to-be-missed destination, essential for inclusion in
itineraries by meeting planners, travel agents and travelers as they plan their visits to the Pacific
Northwest.

Project Partners.

Although this is nota partnership proposai, BIDA, the Bainbridge Island Chamber of Commerce and the
Bainbridge Island Lodging Association have collaborated to assure our proposals each address a
separate part of destination marketing, with minimal overlap. Because Bainbridge Island does not have
an official Tourism office, this approach is essential to maximizing the usage of LTAC funding to reach as
many travel segments/booking channels as possible. The three organizations operate as a central
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Bainbridge ksland Downtown Association 2016 LTAC Proposal
REVISED FiNAL NOVEMBER 12, 2015

LODGING/TOURISM FUND APPLICATION
communication funnel promoting all island events and promotions.
3. BIDALodgingTax(Civiclimprovement) Fundwithinthe pastfiveyears (2010-2015).

_Year | Initiative - | Requested ) Funded
2015 | Destination Marketing Campaign $60,016 $29,015
2014 | Destination Marketing Campaign $30,355 $24,735
2013 | Destination Marketing Campaign $31043 $8400
2012 BainEridgeIsIandWine Festival ) $23,000 $10,0ﬁ_
2011 | Downtown Walkabout Guide $12,000 $10,000
2010 | Concierge Tour/Blooming Baskets $ 9,250 $ 6,860

4. Unfunded/incomplete projects: None

Project Information

1. Proposed Project description

VA -The main objective of BIDA's multi-media Destination Marketing project isto stimulate economic
growth by promoting visitor and localtraffic to the Bainbridge Isiand downtown, with an emphasis on off-
peakperiods (October-May).

Strategies include a strong outreach to increase visitor traffic and overnight stays particularly in the off-
peak season,; to produce and distribute a useful Walkabout Guide to invite, guide and educate visitors; to
assure a vibrant, beautiful, seasonally decorated downtown: to produce and market successful evenis
which draw locals and visitors; to effectively partner with on island and off island organizations positioned
to refer visitors; to host an informative and dynamic website (linked to BICC's Visitor's Microsite and
booking engine powered by Regatta Travel Solutions); to advertise and market

judiciously, using a minimum of targeted print advertising and maximizing the impact and growth of social
media channels. Other strategies include partnering with BICC in maintaining Avius America, an I-pad, web
based customer feedback system with virtually unlimited reporting capabilities to assure we are hearing
the voice of the customer.

VB - Proposed Services:
Tourism Marketin

Walkaboul Guide.
We will revise, produce, print and distribute 100,000 copies of the annual Walkabout Guide to over 270

locations in the Pacific Northwest.

Proposed Service - Walkabout Total Cost Estimated Requested LTAC
Guides - 100,000 Sponsorships Funding
Timeline: Distributed 4/1/2016 L N
_Graphic Design $ 2,500 -
| Printing $14,500 - -
- Staff Labor o $ 3,000

S




Bainbridge lsland Downtown Association 2016 LTAC Proposal
REVISED FINAL NOVEMBER 12, 2015

o _ LODGING/TOURISM_EUND APRLICATION

| Distribution Certified Folder 5200 |
Total Cost $25,200

| Requested LTACFunding L |
Visit Seattle Membership

© $6,200

——— BN

7$19,000 |

Visit Seattle is the official destination marketing organization for Seattle/King County. A membership with
Visit Seattle allows Bainbridge Island to piggy back on their $15,000,000 marketing fund initiatives and
outreach, including advertising, tradeshows and events. The membership also provides solid tourism

statistics.
Proposed Service: MembershipVisitSeattle Total Cost Requested LTAC Funding
Timeline: V1/2016 - 12/3V2016 -
~Membership fee - 500
Total Cost ~500| _
Requested LTAC Funding ~$ 500

Membership inthe Washington Tourism Alliance

In 2011,the Washington State Legislature eliminated its State Department of Tourism, becoming the anly
state inthe union natto have a supported Tourism outreach. The industry developed the Washington
Tourism Alliance in an effort to provide private funding for tourism.

Proposed Service: Membership Washington Tourism Total Cost Requested LTAC Funding I
Alliance '

! Timeline: ¥1/2016 - 12/372016 B - ]
| |
" Membership fee ) 500 ]
| Total Cost 500 i R
| Requested LTAC Funding o i $ 500|

Avius Insight License fee, Feedback solution and additional floor standing Bouncepad. In 2014, the
Chamber and BIDA partnered to install an 1-Pad kiosk web based customer feedback system at the
Chamber office and at the Visitor Information Center. There is a yearly licensing fee plus a yearly charge
for statistical analysis cloud storage. This program has virtually unlimited reporting capabilities that will
enable the Chamber and BIDA to generate educational services to merchants, attractions, lodging,
restaurants and city officials based on quantitative customer feedback.

4

i Propos_e_a'SéEce_ Avius Insight Feedback | Total Cost Partnership Reqguested LTAC
Timeline: V1/2016-12/31/2016 BlChamber ~_Funding
| Licensing, Feedback solution $1200 - B
I Additional Floor standing Bouncepad 540
L ) | - - .
Total Cost $1,740| $870 !
Requested LTAC Funding B $870 |




Bainbridge ksland Downfown Association 2016 LTAC Proposal
REVISED FINAL NOVEMBER 12, 2015

LODGING/TOURISM FUND APPLICATI ON

Marketing and Operations of Special Evenls and festivals desianed to atiract tourists

July 3 Street Dance

BIDA produces and executes the popular July 3 Street Dance. Estimated attendance at the 2015 Street
Dance exceeded 10,000, inciuding both locals and visitors. Featuring three bands, a DJ, fourteen food
Vendors, a Beer and Wine Garden, and a Kiddie Korner (this year featuring Elsa, the lce Queen and
Karaoke}, this event is a solid hit that relies heavily on volunteer participation.

In 2016, the Rotary Auction will be held on July 2, with a ten day lead-in, requiring intensive island
volunteer participation. Due to demands on a limited volunteer force for the Rotary Auction, July 3 Strest
Dance and Grand Old Fourth of July, we anticipate the need to hire additional labor to effectively execule
the event,

| Proposed Service-July 3 Street Dance Total Cost Estimated Requested LTAC
' Timeline: ¥1/2016-7/4/2016 (Event Sponsorships Funding
713/208B) -

| Liability Insurance $ 1000 |
Staff Labor-Coordination/execution 4,000

_ Hired Labor-On Site Execution 3,200 o
Equipment Rental/Signage 1750

| Event Supplies i 6,600 |

| Bands, Entertainers 3,600 L
Permits, printing, postage, Graphic Design, 1;850
Adv_'_
Contract Services: AV, Misc 4,67‘2_|_ _ o
Total Cost $26,672 | $10,000 _ o
Requested LTAC Funding | $16.672

Trick or Treat Downtown

Each year, BIDA produces and executes Trick or Treat Downtown, attracting approximately 4,000 local
and visitor attendees. This popular family event is geared to providing a safe and fun Halloween, with
Winslow Way closed between Madison and Ericksen and merchants providing a wide range of tricks and
treats'.

Proposed Service -Trick or Treat Downtown Total Estimated Requested LTAC
I Timeline: /17208 - 1712016 (Event Cost Sponsorships Funding
| 10/31/2016) -
| Staff Labor-Coordination/execution $ 750
Event Supplies 1 600 B
Permits, printing,postage, Graphic Design, 1250
- Adv




Bainbridge ksland Downtown Assaciation 2016 LTAC Proposal
REVISED FINAL NOVEMBER 12, 2015

LODGING/TOURISM FUND APPLICAT) ON

$2,600

$1,100

Requested LTAC Funding

Holiday Promotions and Events

~ $1500

Each year, BIDA produces and distributes a marketing piece promoting downtown holiday businesses. In
2014, we produced 5,000 coupon books. In 2015 and subsequent years, we will produce a Holiday
‘Passport’ which lists the Bainbridge Island holiday event schedule and represents an opportunity for
visitors/locals to win one of four valuable gift certificate baskets in return for visiting participating
merchants. In addition, BIDA sponsars the 'Elves on the Shop Shelves';Giving Trees; strolling carolers;
Photos with Santa and Open House Saturday. BIDA stores the over the street Stars-And-Scrolls
decorations and coordinates volunteers to maintain, install and remove them. BIDA purchases the
Holiday tree and decorations and coordinates volunteers to install and decorate. BIDA also produces the
Holiday Tree Lighting ceremony with a full program of volunteer entertainment and arrival of Santa on

his fire truck.

Requested LTAC

Proposed Service - Holiday Promotions Total Cost Estimated
(includes 13,500 Passport Books) Sponsorships Funding
| Timeline 8/12016 —2/4/2016 (Events begin
o 1¥27/2016) _
|_Staff Labor-Coordination/execution $ 3,300 ]
_ Graphic Design 1500
| Holipay Decoration Storage (yearly) 1200
Distribution Seattle 300
Printing 3,500
Event Supplies 2,300 | S
Postage 300
Adv 1200 - B
AV 2.000 - i
Total Cost $15,900 $5,400 - _
Requested LTAC Funding $10,500




Bainbridge kland Downlown Assaciation 2016 LTAC Proposal
10/8/2015

LODGING/TOURISM FUND APPLICATI ON

Seattle Hotel Concierge Association and Concierge Guild familiarization tour to Bainbridge ksland
According to BIChamber of Commerce statistics, approximately %% of visitor referrals to the island can
be attributed to the two Seattle concierge organizations, the Seattle Hotel Concierge Association and the
Seattie Concierge Guild. There are over 100 individuals represented in the two organizations and it is vital
that they understand the rich visitor opportunities available on the island. BIDA will coordinate, market
and produce a comprehensive, all expense paid tour next September, which is the beginning of our
shoulder period. We will coordinate the dates with the annual Harvest Fair. The tour will be extensive,
culminating in a farm to table culinary experience and a complimentary overnight stay, along with a
logoed parting gift.

Proposed Service: Seattle Concierge Total Cost Estimated Requested LTAC
Familiarization Tour Sponsorships Funding
Timeline:September2016

Seattle Hotel Concierge Association and $2,300
Concierge Guild fam trip to Bainbridge

| Island _

 Total Cost $2,300 $0 | -
Requested LTAC Funding $2,300

YC~Ifappropriate, provide details about the facility operatingcoststobefunded. BIDAisnot
requesting facility operating costs.

2 - Narrative statement addressing each of the stated selection criteria, including anticipated
outcomes

2/A - Expected impact on increased tourism in 20186. According to the Chamber of Commerce, we have
seen a 6% ytd increase in the number of visitors counted at the ferry kiosk and in their offices Visitors
come from all 50 states, all Canadian Provinces and more than 40 countries. Citing Tourism Economics,
Visit Seattle reported a 3.7% increase in 2014 overnight visitors with a similar increase projected for full
year 2015.Seattle has over 2,000 hotel rooms scheduled to be built during the next 5 years, and the
Convention Center has announced a major expansion which will effectively double its size. Bainbridge
Island benefits directly from the Seattle Tourism boom.

2/B - Expected impact on or increase in overnight stays onthe sland. BIDA. in partnership with the
Chamber of Commerce, the Lodging Association and the North Kitsap Tourism Coalition is working on
promoting events and activities which willincrease overnight stays on Bainbridge. Withthe
implementation of a booking engine on the Chamber's website, prospective visitors can make reservations
directly fromthe site. According to the management of Bainbridge Island's largest hotel, the

52 room Best Western Plus, YTD occupancy and RevPar far exceed performance in 2014 and previous
years, and 2016 isforecasted to exceed 2015.

2/C-Projected economicimpacton Bainbridge lsland Businesses. Accordingto Tourism Economicsas
reported by Visit Seattle, in 2014 approximately ‘8.2 million overnight visitors to King County generated

-



Bainbridge kland Downtown Association 2016 LTAC Proposal
D/8/2015

L ODGING/TOURISM FUND APPLICATI ON
$6.4 billion in revenue. Based on statistics received from Visit Seattle and the National Travel & Tourism
Office, it is reasonable to expect an 8 - 0% increase in 2016 Bainbridge Island visitors. Visitors spend
money directly for food, lodging, retail, transportation, arts, recreation, and entertainment. Visitor
expenditures create induced spending, whereby the Bainbridge Island hotel housekeeper, retail clerk and
restaurant employee in turn spend money on goods and services.

2/D -The project's potential to draw visitors to the island and increase overnight stays. BIDA's primary
destination marketing strategy is based on driving visitor and avernight demand to off peak periods...

2/E - The applicant's demonstrated history of organizational and project success. BIDA has successfully
represented the downtown merchants in promoting and supporting a vibrant downtown since 992 and
the P98 designation as a nationally accredited Historic Main Street is one to be nurtured.

2/F ~ Describe any partnerships with other organizations inthe proposed project, including efforts to
minimize duplication of services and encourage cooperative marketing. Since Bainbridge Island does not
have a Tourism Bureau BIDA has collaborated with BICC and BILA on our proposals to ensure maximum
reachtotourismsegments with minimum overlap.

2/G - Describe to what degree the project goals are measurable. Increased hotel occupancies can be
measured by year aver year comparison of RevPar (revenue per available room) and lodging tax
collections. Increase in business success can be measured by year over year sales tax collections and
employment statistics. Visitor satisfaction can be measured by direct feedback from Avius America's Ipad
based customer survey system, currently installed at the Chamber of Commerce and at the Ferry
terminal. The Chamber also conducts a yearly ‘count’ of visitor traffic and we can rely on the Washington
State Ferry statistics to keep us informed of both vehicle and foot traffic volumes.

2/H - Describe the degree to which the project will leverage award funds with additional matching
funds or donated in-kind goods or services. Volunteer hours, staff project management, sponsorships.
and in-kind donations form the framework of BIDA's programs. We can document over 2,500+ volunteer
hours. When calculated at $9.47 per hour, the leveraged amount totals $23,675. In-kind or steeply
discounted or in-kind goods and services account for an additional $15,000 each year. BIDA relies heavily
on cash sponsorships from companies like Virginia Mason, Harrison Medical center, Columbia Bank, John
L. Scott Realtors, Cook Family Funeral Home and Puget Sound Energy to produce the annual event
schedule.

Supporting Documentation

1. Timeline - The timeline for this project is January 1 2016 to December 31,2016. Specific
event dates are noted in the individual listings.
2 Budget-Thebudgetisattached containing eachindividual listinganditsrelated costs.
Attachment A
3 Scalabilty: Describe program's scalability and howthe budgetwill be adjusted and/or achieved
should the full amount of the LTAC Funding request not be awarded. In order of priority:
+ Delete MembershipinWashington TourismAssaciation: $500
= Delete contribution to Trick or Treat Downtown - $1500
8




Bainbridge kland Downtown Association 2016 LTAC Proposal
0/8/2015

LODGING/TOURISM FUND APPLICATI ON
Lower contribution to July 3 Street Dance by $2,500

Lower contribution to Walkabout Guide by $2,500

As noted on the detailed budget, BIDA's proposal assumes cash sponsorships. Although in-kind
donations and volunteer hours are not called out, BIDA cannot produce its events without at least
2,500 yearly volunteer hours. BIDA has not requested full funding of any major project. Any decrease

in funding of the three above listed events will require BIDA to lower/delete elements of the
offerings historically provided.

4. Financial Statements - Providedfollowing the budget:
a. 2014yearend P&L-Attachment B
b. 2015 Budget — Attachment C
c. 2015 Estimate revenue/expenses -Attachment D

5. Lettersof Partnership —Provided following Financial statements.
a. Bainbridge Island Chamber of Commerce — Attachment E
b. Bainbridge Island Lodging Association -Attachment F
c. Eagle Harbor Inn-Attachment G



Bainbridge stand Downtown Association 2016 LTAC Propasal

Revised FINAL 11/12/2015

LODGING/TOURISMFUNDAPPLICATION

Budget-Attachment A

$ Requested LTAC

10

Project S Total | $ Estimated
Cost Sponsorships Funding
100,000 Walkahout Guides - 1
Graphic Design 2,500 _ )
Printing 4,500 - |
Staff Labor 3.000] 3
Distribution Certified Folder 5,200 ) i
Total Cost Walkabout 25,200 6,200 19,000 |
| Visit Seattle Membershipfee 500 $0 500
WA Tourism Alliance Membership 500 %0 500
Avius Insight Feedback Solution 1740 $870 870
July 3 Street Dance
Liability Insurance 1000 = o
Staff Labor 4,000
Hired Labor/Onsite Execution i 3,200
Equipment Rental/Signage 1750 -
 Event Supplies - 6,600
Bands, Entertainers 3,6000 ]
| Permits, Printing, Postage, Design,Ady 1850 |
Contract services. AV, 4672
| Total Cost July 3 Street Dance 26,672 10,000 16,672
Trick or Treat Downtown o
Staff Labor ) 750 B S
Event Supplies B 600 —
Permits, Printing, Postage, Design,Adv 1200
Total Cost Trick or Treat 2.600 1100 1500
Holiday Promotions
Staff Labor 3,300 )
Graphic Design 1,500
Storage Holiday decor (yearly) B —1,200 )
Distribution (Seattle) 300 S
~ Printing - 3,500
Event supplies 2,300 N
_ Postage/Shipping 300
Advertising 2,000 B B
AV/Technical - 1,500 _
Total Holiday Promotions 15,900 5,400 10,500
Seattle Concierge Familiarization Tour 2,300 0 2,300
Production, m-arke'ting, gifts, events A —
' Totals 75,412 23570  $51,842
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09/25/15
Cash Basis

Attachment B BIDA 2016 LTAC Proposal - 2014 P&L

Bainbridge kland Downtown Assaciation

Profit & Loss

February 2014 through January 2015

Ordinary hcome/Expense

ncome

B& 0 Tax incentive Program

Banner income (Banner ncorme)

Buy Local hcome

COBI- LTAC Program

Corporate Sponsors

Donations

Event Income
Business Participation Fees
Event Fundraising Incorme
Eventhcome - Other

Total Event Income

Grant income
Kiosk hcome
Membership Dues

WalkAbout Listing Income (Walkabout Listing Income)

Total hcome

Cost of Goods Sald
Contractors- CGS

Event Goods -CGS (Costs related to sales of program-related mventory - supplias, materi..

Event Staff - CGS
Fees, Licenses.-CGS
Graphic Design-CGS
Hospitality -CGS
Office Expenses -CGS
Postage/Distribution -CGS
Printing-CGS
Promo, Advert.,Communic.-CGS
Supplies -CGS
T-shirt/ T-shirt printing -CGS
Travel/Lodging/Meals - CGS
Wages -CGS
Executive Director
Program Manager

TotalWages-CGS
Website/IT - CGS (WebsitefIn
Total COGS
Gross Profit

Expense
Advertising & Promotion
Bank Charges
Charitable Contributions
Computer
Dues & Subscriptions
Filing Fees
Gifts
Gross Payroll
P/RTaxes
Wages - Ofc. Asst
Grass Payroll-Other

Total Gross Payroll

Insurance
Liability

Totai Insurance

Feb'l4-Jan 15

84.648.29
1.450.00
116.50
24.735.00
21,475.00
42277

3.869.00
77.171.30
16.424.32

97.464.62

6.000.00
25.00
30.635.90

17.700.00
284.672.28

19.606.04
14.300.87
1.390.00
1.203.59
11,261.70
620.83
20,00
5,297.95
22,382.00
36.407.25
23.143 59
3.124.60
367.69

64,431.08
28.120.75

92.551.83

7.699.01
924.00
3.669.01

14.292.02

2,874.00
2,874.00




4%33PM Bainbridge kland Downtown Association

09/25/15 Profit & Loss

Cash Basis February 2014 through January 2015

Meals & Entertainment
Mileage

Office Supplies

Parking, Ferry, Bridge Toll
Postage

Printing

Professional Services
Bookkeeper
CPA
Other

Total Professional Services

Recangiliation Discrepancies (Discrepancies between bank statements and company rec.»

Rent
Office

Total Rent

Repairs

Seminars, Conferences (Business-related seminars or conferences you attend)

Telephone
Internei
Telephone - Other

Total Telephone

Travel
= Travel/Lodging/Meals
Total Expense
Net Ordinary Income

Other Income/Expense
Other hcome
Pass Through hcome

Total Other hcome

Other Expense
Voided check tracking

Total Other Expense
Net Other hcome

Nethcome

Feb'l4-Jan 13

1.247.83
134.96
4,717.30
149.84
485.61
2.60

3.168.75
1.820.00
75.00

3.063.75

-0.75
7.240.00

7.240.00

543.79
1.377.00

120.87
[.7¢0.13

1.831.02

601.70
301.60

50.941.49
2.01246

200.00
200.00

0.00
0.00
200.00
2.212.46

Page 2
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1:38 PM

09/25/15
Cash Basis

Attachment DD BIDA 2016 LTAC Proposal 2015 yid plus forecas!

Bainbridge kland Downtown Association

Profit & Loss

February 1through September 25, 2015

Ordinary hcome/Expense
ncome

Direct Public Support

B&O tax credit incentive prog.

Direct Public Support - Other
Total Direct Public Support

Govemment érants (LTAC)
hdirect Public Support

Membership Dues

Program ncome(Service Revenug)

Banner

Prog Service Fees
BoothFees
Participation Fee

Total Prog Service Fees

Special Events income

Special Events Contributions
Special Events Sales (Nongift)

Total Special Events hcame
Walk About Guide

Program Income(Service Revenue)-Other
Total Pragram Income(Service Revenue)

Total hcome
Gross Profit

Expense

Advertising Expenses
Bank Charges
Books, Subscriptions, Reference
Computer/Network Suppart
Conference/Convention/Meetings
Contracted Services (Bands)
Credit Card Discount
Donated Prof Fees - GAAP
Dues & Suscriptions
Equip Rental and Maintenance
EventSupplies
Facilities and Equipment
Gifts
Graphic DesignM/eb Design
Gross Payroll Expenses

Exec. Director

Program Manager

Gross Payroll Expenses - Other

Total Gross Payroli Expenses

Hosptality

hsurance - Liability, Dand ¢
hterest Expense - General
Janitorial Services

List Rental/Certified Falder
Memberships and Dues
Office Supplies

Outside Contract Services
Parking, Tolls, Ferry

Permits, Licenses, Other Costs
Postage, Mailing Service
Printing and Copying

Feb 1-Sep 25, 15

33.600.00
400.83

34,000.83

29,516.00
1.728.45

31.144 16
1.150.00

4.100.00
2315.00

6,415.00

18.800.00
12,680.00

30,480.00

17.058.34
123.00

56,226.34
152.615.76
152.615.76

26.5816.75
85.42
6.17
2,744.89
1,387 .74
1,.900.00
325.60
-209.00
438.00
839.01
12,907.17
442.53
71.74
7.962.50

47,076 91
16,132.00
5.207.36

68.436.27

556.60
3,982.00
400.51
30.00
2581.96
845.00
1.310.58
442921
21.30
209.95
523.55
[6.831.94

Paae1



138 PM Bainbridge kland Downtown Association
09/25/15 Profit & Loss
Cash Basis February 1through September 25, 2015

Professional Fees
Legal

Total Professional Fees

Rent, Parking, Utilities
Rent-office
Rent - storage
Staff Parking

Total Rent, Parking, Utilties

Telephone, Telecommunications
Travel

Mileage

Travel - Other

Totat Travel

Total Expense

Net Qrdinary Income

Other Incomef/Expense
Other Expense

Payments to Affiliates
Voided check tracking

Total Other Expense

Net Other Income

Net hcome

Forecast collecting B&O funding prior to December 31, 2015 to produce a positive cash
flow.

Feb 1-Sep 25, 15

1,280.00
1.280.00

8,550.00
414 .24
60.00

9,024.24
1,L171.70

153.40
32.24

585.04
167.678.97
~15,063.2]

422,50
0.00

422.50
-422.50
-15,485.71

Page 2
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Attachment E
BIDA LTAC 2016 Proposal

September 5,2015

“To: Lodging Tax Advisory Committee
‘Re: Bainbridge Island Downtown Association

Committee Members,

The Chamber would like to offer its support for the Bainbridge 1siand Downtown
Association proposal for tourism marketing on Bainbridge Island.

we are pleased to work with BIDA to distribute the Walk-A bout guide for tourists who
‘are looking for businesses in the Winslow area. The guide is distributed by our staff in
the office and at the ferry teyminal.

Just as the Chamber greets our many visitors as they come onto the island, the
:Dovimtown Association merchants greet the visitors in the shops, books stores,
restaurants and sidewalks of downtown Winslow.

b
£

We also appreciate the partnership of the Downtown Association, the Lodging
!Association and the Chamber. Working together, we create a dvnamic marketing
rogram. Each group keying inon its own strengths yet keeping in mind how it

riterrelates to the marketing plan as a whole.

respe.: /

Rex Oliver. TOM
President/CEQ
rainbridge Island Chamber of Commerce

"Creating a Strong, Sustainable Local Economy”




Attachment F
BIDA LTAC 2016 Proposal

September 28, 2015

To: Lodging Tax Advisory Committee (LTAC), City of Bainbridge Island
RE: Bainbridge Island Downtown Association's 2016 LTAC Proposal

Dear 2015 LTAC Members,

The Bainbridge Island Lodging Association (BILA) strongly supports the
Bainbridge Island Downtown Association's (SIDA) LTAC proposal to fund
a comprehensive multi-media destination marketing and events campaign
which will be coordinated with Bainbridge island Lodging Association's
weede et an optimized web campaign to maximize Bainbridge's internet exposure so
(o as to attract more overnight lodgers.

Lafigye

Hause

We look forward to developing our internet marketing campaign in
conjunction with BIDA's above multi-media marketing as well as the
Bainbridge Island Chamber of Commerce LTAC proposal to provide
Visitor Services focusing an hotel conceirges, cruise ship, convention and
it Faan Visit Seattle staff as well as meeting and greeting our daily ferry walk off
visitors.

ot Ploasant Basse BILA, the Chamber and the SIDA plan 2016 to be another highly

a1 Ly successful year of joint venturing towards the goal of bringing more
overnight visitors to Bainbridge kland. Together, inthe past two years, our
efforts in our three distinct areas of destination marketing have been
coordinated successfully to achieve the result of greater overnight lodging.
This has yielded significantly increased Lodging Tax and Sales Tax
revenues over the past two years, and millions of additional tourist dollars
coming to Bainbridge Isiand.

Respectfully,

Eric Fredricks, President
Bainbridge Island Lodging Association

Bainbridge sland Leodging Assceiation
P.0. Box W8%5 Bainbridyge sland, Washington 66110 wwwy. Bainbridgel odging com




Attachment G
BIDA LTAC 2016 Proposal

A Petit Hotel on Bainbridge Island

DATE: September 22, 2015

TO: Bainbridgsland Lodging Tax Advisery Committee

FROM: Bonnie & Cihan Anisogl u
The Eagle Harbohn

SUBJECT: Support For Lodging Tax Proposal submitted by
Bainbridge  sland Downtown Association

We are pleased to submit this letter of support for the full funding of
destination marketing projects as developed and submitted by the
Bainbridgasland Downtown Association. We encourage the Lodging Tax
Committee to fund this project in full.

Asthe owners of The Eagle Harbor nnwe have an unwavering appreciation
for a balanced approach to promoting oubland and its many attractions.
Destination marketing is-- simply put -- a critical component of effective
tourism marketing. The strategies developed by the Downtown Association
provideanexcellentbalance ofpromotional activities, destination guides,
digital advertising, ferry advertising, andtourism publications. Every
element ofthe package plays an important role in attracting day visitors and
overnighttourists -- to downtown and to théland as a whole.

We are privileged, here on Bainbridgéland, to have extraordinary marketing
knowledge and expertise in-house at our Downtown Association.

As hotel owners we are grateful for BA's commitment to reaching regional
travel markets and to attracting tourists - as well as meetings,concierges,
conferences,travel writers, and bloggers ~to our beautiful destinations.

We strongly support the B DA proposal for Destination Marketing
and urge you to fund this proposal in full.




ATTACHMENT B

Insurance against claims for injuries to persons or damage to property arising out of or in
connection with the performance of this Agreement by the Recipient, its officers, employees and
agents:

A. Commercial General Liability Insurance written on an occurrence basis with limits no
fess than $1,000,000.00 combined single limit per occurrence and $2,000,000.00 aggregate for
personal injury, bodily injury and property damage. Coverage shall include, but not be limited to
blanket contractual; products/completed operations; broad form property damage; explosion,
collapse and underground (XCU) if applicable; and employer's liability.

B. Directors and Officers Liability Insurance with limits no less than $1,000,000.00 limit
per occurrence.

C. Automobile Liability Insurance with limits no less than $1,000,000.00 combined
single limit per accident for bodily injury and property damage.

Before commencing work and services, the Recipient shall provide to the person identified in
Section 17 of the Agreement a Certificate of Insurance evidencing the required insurance. City
reserves the right to request and receive a certified copy of all required insurance policies.

Any payment of deductible or self-insured retention shall be the sole responsibility of the
Recipient. City shall be named as an additional insured on the Commercial General Liability
Insurance Policy, with regard to work and services performed by or on behalf of the Recipient, and a
copy of the endorsement naming City as an additional insured shall be attached to the Certificate of
Insurance.

The insurance policies (1) shall state that coverage shall apply separately to each insured
against whom claim is made or suit is brought, except with respect to the limits of the insurer's
liability; (2) shall be primary insurance with regard to City; and (3) shall state that City will be given
at least 30 days' prior written notice of any cancetlation, suspension or material change in coverage.



. BAINISL-21  PCARPINE
ey CERTIFICATE OF LIABILITY INSURANGE e |

L THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES |
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRAGT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

| IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must be endorsed. If SUBROGATION IS WAIVED, subjectto |
the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does not confer rights to the

|

certificate holder in lieu of such endorsement(s).
PRODUCER NaML:“! Paula Carpine [
Sears & Assaciates, Inc, PHONE _|Fﬁ_ . |
115 Hall Brothers Loop NW _{EBJE.%?.QP _— _l{AKE, Na): ; |
Suite 109 Aboress: paula@searsandassociates.com
Bainbridge Island, WA 98110 o e |
——_ INSURER(S) AFFORDING COVERAGE — _j_ _Nmcs
S - |wsuma;Charter Oak Fire Insurance Co. _ 125615 |
wsuserp:Travelers Indemnity Co. s
Bainbridge Island Downtown Assc. Insurer ¢ : Great American Assurance 26344
120 Madrone Lane N. e e T
Suite 203 VD e e SRR ST
Bainbridge Island, WA 98110 INSURERE: == -
INSURER F : |
- . S E——
COVERAGES CERTIFICATE NUMBER: REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD |
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS |
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,

EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS, [

INSRT T [KpoUsueR —  FOLICY EFF | POLIGYEXP | — — . T -
LTR] _ TYPEOFINSURANCE [INSD [wvp | POLICY NUMBER Mgmmwvxﬂ IMM-‘[!JDFYY?Y LiMTS =
A | X | COMMERGCIAL GENERAL LIABILITY ‘ | EACH OCCURRENCE s 2,000,000
2 Mgl = ; RENTED——— SN :
|l ciamsamace [ X | ocour | X 680308Y3187 05/21/2015 | 05/21/2016 |_pF“_&E‘M?‘_%§fEai_§,§E[L@_, s 300,000
| X [PremisesiOperations | | | MED EXP (Ary one persan) | 5 5,000
| X |ProdiComp Gps | ’ J | PERSONALS AOVINUURY s 2,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: | | | | GENERALAGGREGATE s 4,000,000
| X | Proucy D i Loc [ | PRODUCTS - COMPIOPAGG |§ 4,000,000
| | orHer: ‘ WA STOP GAP s 1,000,000/
E LIABILITY S == . T [ [ COMBNED SNGLELMIT T PRy
| AUTOMOBILE LIABILITY | r | (Eascadenyy 1S ~ 1,000,000
B I_ | ANY AUTO ‘ BA2755B917 05/21/2015 | 05/21/2016 | BODILY INJURY (Per person) | 5
A i{ig;‘ggULED i | BODILY INJURY (Per accident) | §
=1 NON-OWNED ‘ PROPERTY DAMAGE o —
limeonuros | X 1 auTos If ‘ (Pecacadent) "~ (S .
S I R I I N N I | - P
| | UMBRELLA LIAB | | occur | ] | EACHOCCURRENCE |5
| |excessuas || ciamswmoe | |AceREGATE s
| oo | Teermmons | I S
| WORKERS COMPENSATION | I 2 —. e |
AND EMPLOYERS' LIABILITY ¥/ N — ISTATUYE | |ER
|y PROPRIETORIPARTNERIEXECUTIVE [~ | L EACH ACCIDENT s
| OFFICERIMEMBER EXCLUDED? l ;|NIA | e e
| (Mandatory in NH) == | | E L. DISEASE - EA EMPLOYEE. s
It yes, describe under | | == T
- _ogscnlnlcmu OF OPERATIONS balow i i i | EL DISEASE - POLICY UMIT |5 o
C [Directors & Officers | |[EPP4565745 ’ 05/21/2015 | 05/21/2016 ‘Each Claim/Agg 1,000,000
| |
_.!________LJ_| . e = — ]
DESCRIPTION OF OPERATIONS / LOCATIONS { VEHICLES (ACORD 101, Additional Remarks Schedule, may be attached if more space Is required)
Subject to policy conditions, endorsements and exclusions.
The City of Bainbridge Island is listed as additional insured as respects Commercial General Liability. i
L |
— — e

CERTIFICATE HOLDER CANCELLATION

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN

City of Bainbridge Island ACCORDANCE WITH THE POLICY PROVISIONS. |
280 Madison Ave.

Bainbridge Island, WA 98110 - ]
AUTHORIZED REPRESENTATIVE

A Ay 4 |

Se— |
© 1988-2014 ACORD CORPORATION. All rights reserved.
ACORD 25 (2014/01) The ACORD name and logo are registered marks of ACORD

L




